DIGITAL MARKETING



VWhat makes
us different:

MediaDirect has built a reputation of a company

that can be relied upon to get things done

correctly, quickly and within budget. We view

ourselves as a creative marketing company with a

relaxed and flexible attitude. We have experience

in different business industry sectors so we offer

creative and successful solutions from other areas

that may be fresh and new to you.

We love working with our clients and getting to

know them personally. We share stories about

work, family, things we experienced the past

week, things we look forward to doing, so that all

of our clients realize there’s a real person on the

other end that wants to connect with them.



Our Approach

It is aCtua”y JFDI. (Just Frickin’ Do It.

It's a lesson that Sun Microsystems taught us

Very Si m p | e i n in 1996 when they purchased Cray Systems

Business Division.

d eS i g n an d Sun’s Enterprise Management division wanted

shirts with the Sun logo on the left chest and

Wh a-t we JFDI on the cuffs in two days. MediaDirect

had the shirts there the next day. Why so fast?
raC.t i Ce MediaDirect learned about JFDI.
p We at MediaDirect understand our clients have
eve ryd ay busy schedules with a never-ending to-do list of
. marketing projects or activities. These projects

come at such a fast pace, that they tend to stack
up unless a reliable vendor can take control and
handle the projects. All without complaining that

the turnaround is too tight or they don’t have the
experience.

MediaDirect is that perfect vendor.

We understand it is our job is to make our client’s
job easier. Never quitting or stop thinking outside
the box on how to turnaround a project is how we
retain loyalty. It’s all about JFDI.



Our Process

How do you
keep135
projects

IN different
stages of
chaos
organized?

Experience, keeping the process
simple and a constant eye for the
troublemakers.

Troublemakers are projects that are controlled

by Murphy’s Law. They can happen anytime,
anywhere and on any project. How do you handle
the troublesome projects is again? JFDI.

After all, the client has a deadline which must be
met and is also on budget. Period.

Our workflow process is simple.

The project is discussed with the project manager
and the client, either in person, by phone, e-mail
or package. A work order is written up explaining
the details of the project, deadlines, where the
finished art needs to be sent and which graphics
team will work on it. The detailed work order is
sent to the Customer Service Representative
(CSR) for schedule documentation and then sent
to our talented graphics team.

Depending on the complexity of the graphic
development, this will determine the length of
time needed to finish and the size of the graphics
team. Proofs are sent either by email PDF or
online via our website and are numbered to
control graphics changes to artwork. Final art
and/or product is either sent to MediaDirect’s
print/mail division, digital marketing division or per
client’s shipping instruction.

See last page (back cover) for our full capabilities.
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Booklets/Brochures

GLOW PRODUCT | CATALOG
JUNE 2010

Life"  Gear’

. GLOW

Products

A mother, l I
food lover,
an optimist,
andl'use...

PREPARED FOR | I"".

Life: Gear

Glow Stick

- sl
PREPARED FOR ' /" |

Life' Gear

BACKGROUND: This is a product catalog that we produce
complete digitally. The artwork is sent to us and we provide

Glow Flashlight

the full printing and finishing services.

Client needed 10 catalog for a sales meeting and we turned

it around within 24 hours. Subsequently, the order increased
to 250 catalogs on a on-demand monthly basis.

Glow Stick Side kicks Glow Sick Small Floor Display

The benefit of on-demand printing is the flexibility to change ' i '
out products each and every run so content is always

Generic Glow Stick Sidekick . Generic Glow Stick 48 Piece Display

g

Holiday Glow Stick Sidekick HalidayGlow Sk 48 Plece Disply_

current and up-to-date.




Booklets/Brochures

At PETCO,

Animals Always Come First...
And Our People Make

PETCO Animal Supplies Inc. was founded in 1965 on

the principle of “connecting with the community.” This I

philosophy hes served us well in becoming produciive it Happen!

partners with the many diverse humane groups we

PETCOx

Where the pets g

Rejoicing in the bond between pets and people

Corporate Address:
PETCO Animal Supplies, Inc.
9125 Rehco Road

support nationwide. San Diego, CA 92121

PETCO's rapid growth throughout the U.S. created the
noed o kounch a seporate organization o manage Telephane Number:
their charitable endeavors. The PETCO Foundation was (858) 453-7845
established in February 1999, o support and foster

ands-on involvement with animal welfare agencies Founded:
across the country. y

1965, incorporated in the state of Delaware

Today, PETCO and the PETCO Foundation work fogether

to promote charitable, educational, and other unique
nthropic acfivities for the betterment of companion
P ——.

COMPANY OVERVIEW
The mission of the PETCO Foundation is o raise the
quality of life for pets and people who love and need At PETCO, our vision is fo create a fun and exciting shopping experience, online and in stores, for
them. We accomplish this by creating responsible pet
S D e o ] our customers and their pets by offering a complete selection of small companion animals, pet related
v e e el b e e products and pet services, including ing, canine educati ination clinics, and p

issues in pefs. at competitive prices with superior customer service at convenient locations. PETCO does not sell dogs or

The PETCO Foundation has raised over $45 million cats, instead we choose to partner with local shelters and adoption groups fo help find homes for these

through a combination of fundraising promotions A r | deserving animals that may otherwise never find homes.
in PETCO sfores, special events and from generous
j:g‘g‘:gugz‘: PETCO Animal Supplies and its vendors We understand that our customers are pet lovers, not just pet owners. They view their pefs as members of

| the family and believe they deserve the same level of care and comfort. We invite our customers fo shop our
The funds donated are used to support over 5500 ! stores with their pets. This makes purchasing the right product easier and a lot more fun!

local animal welfare groups across the United States.
In addition fo direct monetary contributions, the
PETCO Foundafion also coordinates the donation of
many valuable in-kind goods and services to worthy time. To help make caring for their pets a little easier, our stores are iently located in the

organizations who share our mission. Next to the local grocery store, bookstore, video store or on the way home from work, PETCO is in your

The PETCO Foundation is a 501(c)(3) non-profit neighborhood. We also offer the convenience of online shopping. Your favorite pet products are available
corporation (#33-0845930) that supports other Infernal here on our web site and are conveniently delivered to your door.
0. o

Revenue Service designated non profit pet related Where the pets g

groups as well as municipal/governmental agencies and
educational institutions involved in animals causes.

We also realize that in today’s world, our customers'’ lives are filled with competing demands for their

PET OWNERSHIP INFORMATION PIJAC Prevention Associate Training
Animal Ownership (households) Pet Industry Joint Advisory Council (PUAC) is the «  Smart Pet Choices *  Specidlized raining
*  Steady at 63% of population since 2004 unified voice of the pet indu_sory, representing all o Excellent Pet Care e Habitat selection
" segments of the pet industry.

* 113,707 million households o Refailers *  Alternatives fo Release Diet selection
SO Do D0 « Wholesale/distributors PETCO ANIMAL CARE FIRSTS * Toy selection
*  The annual market value of the pet industry is 5 izl i « Al animal St It with veterinari *  Health care

approximately $42 billion in the US alone: : ::AOT'\P:""O" animal suppliers wnﬁﬁ';‘i‘ if"“l‘l’:e:‘:if;"‘j‘r’y Ml ~ Recommendations
Health benefits commonly afiributed fo s + Vet corobased on neod nofcostof caro orcost* Wil dowsal fcustomer s ot able fo
pet ownership: *  Manufacturers’ representatives & enirmel properly care for the pet
o Lowers stress levels 3 *  Hobbyist groups and other trade organizations *  Hourly animal walks Vendor Certification
©  Reduces the risk of heart disease PUAC rmm'es responsible pet ownership and ©  Periodic store inspections (unannounced) Comprehensive program designed to ensure the

animal welfare, fosters environmental stewardship, animals that PETCO sells are bred, maintained and

. Increzses survival from heart and ensures vhz availability of pets. It i |sda Fonpmbm *  Care Sheets — customer education transported in a healthy environment

attach service-oriented organization comprised of Members _ Speci i L .
I e S A o Gl M iy - (Ssze"::liz:'ﬁc «  Unannounced vendor certification audits

*  Exceeds USDA requirements

. Impn;ves physical & psychological LTS oele e e ey et = :°bg'°'d .~ «  Exceeds IATA fransporfation requirements
well-bein; - ~ Husbandry . N o .
o APPA (American Pet Product Association) Think Adoption Fi i . Independent Animal Care Advisory Council
Fun Facts inl loption First y . C d of 5 independ bers wh
FTFFA (Florida Tropical Fish Farmers Association) L e omposed of 5 independent members who are
+ 99% of pet owners consider their pefs family " - *  Initiative in all PETCO stores - specialists in their felds
e i PIDA (Pet Industry Distributors Association) « We recommend adopiing ool befors e A —
o EirbimrhosmimmbEner ©  WWPIA (World Wide Pet Indusiry Association) purchasing . c T a (e
omprised of experts in aguatics, animal ethics,
dod ©  PFI (Pet Food Insfitute) *  Computer kiosks linked to Peffinder.com in all unlmal behavior, veferinary medicine and animal
®  63% of pet owners say ‘I love you” fo their pet at stores U
e duﬁy v Y P Nuhonul Reptile Improvement Plan (NRIP) I ] ) .
L Tl S Healthy Bird Program State of the art animal habitats
 57% would prefer their pet as their only Muliistakeholder inifiative Testing for diseases 0 iE"'erCe';T;Cﬁgﬁm'w"ed temperature and lighting
companion if stranded on a desert island ©  Sets husbandry standards - Psittacosis Continual fresh air make d negative ai
Individual «  Confinual fresh air make-up and negative air
* Pesbing considrable oy and secury o o \dlmyeEiEE e . gr;'p"“ pressure bird habitas — disease confrol
. ?he ':mnd S - «  Completed in 2003 — Beak & Feather Disease . Eominuul fresh air make-up in small animal
. ivi itot:
Rl u o Approximately 90% of repile and amphibian Individual i
imports by NRIP accredited companies * Group
PETCO AFFILIATIONS X o 100% of PETCO repile vendors are NRIP certified © i) e
Center for Disease Control and F N iy A Banding
: . E o incl. “Mom & Pop" stores
* The CDC is a valued — All PETCO birds have leg bands.
PETCO partner Habitattitide™ is a joint effort by P Vi
e PETCO has a signed PUAC-USFWS-NOAA olyoma Virus
Memorandum o Habils, Habitats and Atitudes. X ~ Vaccine for specifc species

Understanding (MOU]
with the CDC outlining

our working relationship.

,‘ — Screening for other species
Partnership-based campaign to

discourage (prevent) the release of
unwﬂnisa pets in order to reduce
et brs Saeal it e el
transmission of pmhogens and parasites

ETCOx

BACKGROUND: PETCO needed a brochure to present at a US Congressional hearing on the pet ownership and treatment.
PETCO wanted to position themselves as a leader in this industry by supplying pet necessities and owner information

pertinent to pet owners in general.



Datasheets / Flyers / Posters

TAKE THE SUN MICROSYSTEMS

SAVING CHALLENG

See how much Sun can save you.

Contact us today to take the Sun Savings Challenge with a
, and learn how Sun can reduce your
datacenter costs and save you money.
The Sun Savings Challenge assessment provides a comprehensive, customized TCO/ROI
report that covers servers, storage, software and services. The assessment compares the
three to five-year cost of your current environment versus an alternative solution, including
hardware, software, maintenance, power, floorspace, and other cost components. The tool
calculates a variety of financial metrics using standard financial accounting practices and
shows you all the calculations.

The sample outputs below demonstrate the type of detailed analysis you may receive when
you take the Sun Savings Challenge and qualify for a free assessment.

Offer ends June 30, 2009.

Sun can save you money with smaller, faster and more eco-friendly servers.

Example Below is a 1:1 Server Refresh of older Sun servers to newer Sun Servers, with
418K is savings over 3 years.

Current | proposed | savings
Year Zero o] smame| (7

Year One sor2|  smass|  sanes

Year Two swan|  sso3y|  sua0m

Year Three ssioa|  sinde|  $359188

Year Four 0 0 50

Year Five 0 50 50

Totals starman| sio60ze9| sasazs o e prses

COMPUTER
a

@Sun

XSun

microsystems

‘Sun Microsystems, Inc. 4150 Network ircle, Santa Cara, CA 85054 USA Phone 16509601300 or 1800-555.95UN. Web sun.com

PL

© 2000 Sun Wicrosstems, nc. Al rights resered. Sun, Sun Micosystems, the Sun logo  are rademarks o regsered rademars of
Sun Microsstems, . n fha Unced States and ocer <ountres.

A TN, Polishes+Waxes-Cleaners

microsystems

(ase Study: VOIkswagen > X « Engergizes while combating fatigue

BACKGROUND L * Fast absorbtion to help
Volkswagen wanted a new, measureable, more cost-effective way to reach consumers in with dehydration
the SF Bay Area and drive customers to their local dealers.

THE CHALLENGE | § * Increases fat burning

with exercise
To get more purchase intenders to the Bay Area dealers’ web site, the regional dealer

advertising association ran an online program. VW chose a search engine marketing firm,
an online portal partner and AdBrite as their ad network partner for this pilot.  Helps maintain focus
during workouts

“AdBrite helped us reach APPROACH
potential VW buyers on - Banner campaign with Flash creative Dedicated account manager balancing campaign
sites we wouldn't have budget to maximize impressions on the best-converting sites
thought of...[AdBrite] - Budget scaled from $30k in first month to $65k in third month once conversion
definitely outperformed pattern was established
on my expectations, + Geo-targeted campaign across entire AdBrite network, including portal sites,
driving about 18,000 Men’s and Women's lifestyle sites and alternative lifestyle sites (i.e. music,
new prospects to our entertainment, etc.)
site in one month.” * Age & Gender Targeting AMINOWATAL®: An advanced sports performance liquid supplement
Sample sites: his, Veoh, Alexa, and a WhitePages.com that EN IZES, REBUILDS and REVITALIZES the body before, during
- Vince Schardt, andid Biion
Sales Operations, Official Amino Acid
Volkswagen Group of America MEASUREMENT: Sports Supplement of:
e Sci ally proven to impro rformance and overall health P PPl .
Visits to Bay Area dealer’s website
Cost Per Visitor (CPA) * Contaims an ideal proportional combination of five amino acids, along with
other vitamins and minerals
RESULTS: e AMINO VITAL® is rich with Branched-Chain Amino Acids (BCAAs) providing
Conversion Lift Cost Per Aquisition (CPA) — a critical source of muscle energy during exertion
By employing a variety of — nutrition for muscle recovery and repair
targeting criteria , faad — key building blocks in repairing damage tissue and bone
' 2 - £ streng ji
VW exponentially increased 2 HEE i with strengtIRENCUUNRIE sySie
visits to its Bay Area Dealers H 2
3 3 naw & som
web site. H 2
= W $200 -
aeroRe WITH ADBRITE ADBRITE

AdBrite offers a trusted, transparent, and targeted way to reach your customers online.
Contact An AdBrite representative at 1-877-232-5200 or email us at AdSales@adbrite.com.

markelingAconsullingAoulsourcing

©2009 Adrite, Inc. All Right Reserved. €51008_[volkswagen]




Tradeshow Booth Graphics

»
2 Sun

microsystems

‘thf

solaris

BACKGROUND: The idea behind this Sun Microsystems tradeshow booth is to showcase three products that are based on
Solaris, and the eco-friendly Sun Fire x4600 and Sun Fire x4500. There will be a terminal for the techies regarding benchmark
measurement on the right hand end of the booth property. The Sun Primary Green color was chosen to reinforce the
ecofriendliness of the two showcased products.



e-Mail Marketing Campaign

Some business professionals have
two umbrella insurance poalicies

+ Oine far Bl busines
+ The other for thedr parscoal

INTRODUCING THE

UMBRELLA

=6 Eerie o

Big Umbrella Policy

Lisvill Mo, Iniroducing

The Big Umbrella Policy

Combine Both Your
Business and Personal Umbrells
in Ome Competitive Policy.

BT SO L RS0, CaiT

« O Policy lor Business and Parscnal [RD0) F8.887T x I
= Undersritien by A« Faled Company

* Bave Monsy and Headsches
* Contact Yo Agent Todey

This push e-mail is to promote A&M Wholesale Insurance
to brokers and have them contact them for the latest BIG
UMBRELLA policy products.

W CUSTOMER EVENT AT TAO NIGHTCLUB

Som g rlied Computer Salution)

A Nighe ot TAD e fatrafouss Toe

Veretian o Lot Wegas! This will bé o ulﬂl‘lﬂ
apparfunily for customers [ medl by Sua #oes uf e,

and 1o m and with ndusiiy peers

Go to www.mediadirect.com/tao to see response and

data collection page for this email. Please note: Form is
deactivated.

Websites

www.cerrograndeestates.com
www.andresrestaurantsd.com
www.accuratesecuritypros.com

SENIOR HOME
SAFETY SOLUTIONS

TOLL FREE 877-395-8266

9929 Hibert Street, Suite C |

8596958266 | 55 9525 O

www.oceanvillainn.com i infogSeriorHomeSafetySolatons om | E
WWW.aCSEXPress.com i \ 3
www.unitedsorbents.com § l e - o
www.alfactorydirect.net L ? > @
www.unitechofalaska.com

www.silverbridgeus.com "\'

www.dfeventservices.com

www.seniorhomesafetysolutions.com




3D lllustration / Animation
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DOUBLE YOUR

COMMISSION

Let Cal-Prop Management handle your rental property listing.

Once we get the account rented, we will give YOU the first TWO month's
management fee as our "thanks." That's DOUBLE the commission amount that
goes into your pocket.

Most important, you will receive our promise in writing
to refer your client back to you when it comes time to sell.

Our management fee for a single unit is 6-8% of the
monthly rent.

Call Jasmine Kung

Direct: (858) 92 6-6822
PROP ofce: (558 4833534 x25

MANAGEMENT www.cal-prop.com ® License #756126

OMPUTER

APPLIED|

SOLUTION

Established 1989

Celebrating ous 20%yeas in business.

Since 1989, Applied Computer Solutions has served as an independent, trusted advisor

to customers in a variety of industry segments offering an unbiased approach to technology

while maximizing their existing environment and creating solutions founded on their
individual business needs.

Applied Computer Solutions
15461 Springdale Street + Huntington Beach, CA 92649
(714) 861-2200 » www.acsacs.com

7

~—7

Ocean Villa Inn

s www.oceanvillainn.com

1-800-759-0012

Hotel Features

Friendly staff familiar
with local scene

Dog friendly rooms with
tile floors

Ocean and dune
view rooms

Private balconies/patios

Free continental
breakfast daily

24 hr. lobby coffee/tea
service

Microwave/mini fridge in
each unit

Individually controlled
heat and A/C

Free parking —
One car per room

Walk to nearby
restaurants and shops

Just off I-5 and I-8
freeways

Five minutes from
Sea World

Outdoor pool open
all year

Guest laundry open
9 AM-9 PM

Ice and vending center

Dog wash and

dog treats

Less than five miles from
San Diego Airport

www.andersonmurison.com

Commercial Lines

« General Liability, Products Liability
* Property, Earthquake, Packages

¢ E&O, D&O, EPLI

Personal Lines

* Dwellings, Homeowners, Flood
» Watercraft, Mobile Homes

¢ Personal Umbrellas, CPL

=225m

Anderson & Murison

800-234-6977 fax 323.255.0957
LLos Angeles, CA 90041 e CA License #0323106




Contact
Information:

Contact:
Title:
Phone:
Fax:
Email:

Contact:
Title:

Phone:
Fax:
Email:

Billing Contact:

Title:
Phone:
Fax:
Email:

Address:

Jed Pettey

CEQ / Partner
858-689-6200
858-689-6202
jed@mediadirect.com

Michael Elgo

Creative Director /
Partner

858-689-6200
858-689-6202
mikey@mediadirect.com

Mary Pat Saffel
Office Manager
858-689-6200
858-689-6202
marypat@mediadirect.com

9929 Hibert Street,
Suite A
San Diego, CA 92131



COMPLETE CAPABILITIES LISTING

CREATIVE
Graphic Design
Branding
Packaging Design

ONLINE

Web Design

Web Optimization

Web Analytics

Online Registration Sites
HTML E-mail Design
Online Surveys

PRINTING

Digital Print

Commercial Print

Large Format (Banners & Posters)
Trade Show Graphics

Variable Data Printing

MAILING

E-mail Deployments
Database Management
Bonded Mail House
List Procurement

EVENT SUPPORT & PROMOTION
B2B Lead Generation

Third Party Banking

Event Support & Management
Marketing Consulting

Gift Fulfillment

Advertising Specialties

9929 hibert street | suite a san diego, california 92131-1079





